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TRUE NATURE TRAVELS

Make Your Travel Dreams Come True!

STYLE GUIDE 2021

MISSION

True Nature Travels aims to provide the highest quality yoga, wellness, adventure, and educational retreats and programs
by creating a platform for our guests and leaders to expiore their inner and outer worlds at unique and exquisite locations
around the globe.

FEATURED RETREAT FRIDAY!

HERE ARE THIS WEEK'S TOP RETREAT SELECTIONS
FROM THE TRUE NATURE STAFF!

VISION CODE: HOLIDAY200

$600 OFF FOR NSLS STUDENTS e " °
COLOR PALETTE True Nature Travels' holistic approach to travel s deeply IOFFER VALID 12/15/22:3/16/23,
ChanginglLi
anging Lives.

rlential learning, adventure, nourishing relaxation, per-
sonal growth and practice, and a strong sense of com-
munity. Integrating service programs {Karma Yoga")

CMYK 9:8:13:0 into the retreats provides an opportunity for our groups :
i o o practice selfess service and a way to give back and TRUE NATURE'S
HEX #£7€3D1 connect with local communities around the world. True

Nature Travels is also committed to the practice of
Geotourism, or "best practice” tourism that sustains (or
even enhances) the authenticity of each experience

True Nature Travels specializes in group travel to a full catalog
of beautiful and exciting locations around the world.

GIFT OF GRATITUDE
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No matter the content, we atways use a light,

EARTH - ACCENT professional Voice. CODE GRATEFULZZ

CMYK 46:42 :51:27 POSITIVE :

RGB 102 :57 :72 Use positive, encouraging language that engages
the reader without feeling “preachy.”
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LEAD A RETREAT ATTEND A RETREAT

From your vision to fruition, True Nature makes it easy to | True Nature Travels offers a diverse

Y@,
5 T focus on teaching without the stress of planning. From catalog of retreats to exquisite
TiRoveis MAKES YOU A BETTER the moment you reach out to us until you return home, locations around the world.
LEADER we will be with you every step of the way so you can sit Join us for unique and top-quality
—tr — - . s back and relax while we organize your entire adventure. | retreats in yoga, wellness,

ICELAND Travel, teach, get paid, feel supported, and repeat. adventure, service, and education.
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www.TrueNatureTravels.com
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FRIEND AND RECEIVE A
$160 GIFT CARDON US!
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Shatterday
Featuring

Member Berry (H)
NHP (1)

22.54%THC

Gift with Purchase
{

TRUFLOWER .

Shatterday

Featuring

9lb Hammer INDICA
Member Berry HYBRID
Northern Hash Plant INDICA

TruShatter (1g) - 360

Product and strain availability-vary by location..

HAPPY.FRIDAY.
SPECJAL.

FRIDAY “20% OFF |

(ALL DAY)

420 HOURS UNTIL 4/20
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Take away points from
Research

Group

Family members

first point of contact when
considering big decisions.
Print documents in Spanish
are preferred.

Safety and
Finance

aspects should be
highlighted in media posts
and documents for parents.

Diversity in media

needed on Instagram posts.
as well as more candid
moments and captions should
stay short.

Focus Report Survey

Data

Financial
Misconception

main barrier for those
who have yet to study
abroad.

Internet

most important information
medium for high-
involvement decisions.

New cultures

should be highlighted when
addressing Spanish students
looking to study abroad as it is
the favorite aspect for those who
have traveled previously

Digital and Print media

100% English

Spanish

family

members

COMMUNITY COMMUNITY COMMUNITY
SUMMITon SUMMITon SUMMITon
CHILDREN CHILDREN CHILDREN

Marketing Toward
a Hispanic Culture

1 8 ° 1 % Hispanic people are the

O the United States populstion is made largest minority in the United
up by hispanics. States. Only Mexico has a
—————— larger Hispanic population
than the United States.

Keys Concepts When Reaching
a Hispanic Audience

» Family comes first

* Respect towards elders
and professionals
Trust in Catholic religion
Strong work ethic
Proud of their culture

FSU

=independently

organized TED event

Experience:

New cultures

Once in a lifetime
friendships

-

K

iExperiencia!

Nuevas culturas

Amistades que
duraran toda la vida

-

educativas




